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SPORTSWEAR INTERNATIONAL  
Our readers for your advertising message

The advertising target group in the denim and fashion community

We reach the  
right target group

› �82% of our readers within the retail sector 
are shop owners/shop managers/buyers

› �71% of our readers within the industry 
sector are company owners/directors/
executive managers

› �74% of our readers read all the issues 
published within a year

Readers of Sportswear 
International work in the  
following sectors

› �Industry (manufacturer, brands)

› Retail

› �Agencies (fashion, public relations, 
media, advertising)

› �Fairs and events

› Associations

› �Photography, styling, fashion agencies

› �Media (TV, print, radio, online)

Sportswear International’s 
readership is still larger

› �Fashion-enthusiastic consumers

› �Suppliers of the fashion industry

› The digital lifestyle community

Readers of Sportswear 
International are:

› Successful in their job
›› Determined and successful

› �Multipliers with a strong personality
›› In demand and well-informed

› Active 
›› Full of energy and often travelling 

› Trend-oriented
›› Persons having a flair for innovation

› Quality-conscious
›› Demanding

› Cosmopolitan and interested 
›› Always trying out new approaches

› Creative 
›› Keen to experiment and always 
	 in the search of ideas

Source: publisher’s imprint

About Us / OUR READERS
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sPoRtsWeAR InteRnAtIonAL 
ouR dIstRIbutIon

Source: publisher’s imprint

›	Rest	of	the	world	12%

North America
(USA, Canada)	
63%

Australia, 
New Zealand
16,5%

Asia
8%

South 
America
8%

Other 
countries
4,5%

OuR FOCuS IS ON EuROPE

AbOuT uS / DISTRIBuTION

Germany, 
Austria, 
Switzerland 
36%

France
9%

Benelux 
countries
9%

Scandinavia
8%

Southern 
Europe

5%

Eastern 
Europe

2,5%

Italy 
20%

 UK	
	10,5%

›	Europe	88%

DISTRIbuTION chANNELS

›  Worldwide to subscribers
›  Qualified vIP addressees in Europe and the uS
›  Further selected distribution points and points of sale 

(kiosk, station, airport, airlines)
›  Selected stores and showrooms in Europe
›  The most important fashion fairs and events in 

Europe and the uS

D
A

T
E

S
 A

N
D

 
S

u
b

jE
c

T
S

P
R

IN
T

D
IG

IT
A

L
E

V
E

N
T

S
c

O
N

T
A

c
T

S
P

E
c

If
I-

c
A

T
IO

N
S

A
b

O
u

T
 u

S



6

SPORTSWEAR INTERNATIONAL  
Our strong brand for your strong advertising presence

There are excellent reasons  
to advertise with us

1.	 Sportswear International is number one 
	in  the denim and fashion community
	 For 71% of our readers Sportswear International  
	 is a must-read

2.	Sportswear International delivers 
	orientation  and inspiration
	 87% of our readers leaf through one issue  
	 more than one time

3.	Sportswear International reaches 
	t he top decision-makers
	 74% of our readers are decision makers such as directors, 
	 owners, buyers, managers and executive managers

4.	Sportswear International is relevant
	 For 68% of our readers Sportswear International delivers  
	 crucial information

5.	Sportswear International is trendsetting
	 For 76% of our readers Sportswear International  
	 informs about all the relevant international denim  
	 and fashion trends

	6.	Sportswear International is wide-reaching
		 According to our first-time readers each of our magazines 
		  is passed on to 2.8 further persons. So one issue reaches  
		 about 70,000 readers

	7.	Sportswear International is crossmedial
		 Sportswear International delivers professionally  
		  researched contents and trendsetting fashion shoots via  
		  its print, digital and event channels

	8.	Sportwear International is established
		 53% of our readers have read Sportswear International  
		  for more than 10 years

	9.	Sportswear International is based on 
		partners hip working
		 We keep our word. Partnership working represents the  
		 standard of our cooperation

	10.	Sportswear International is a publication of 
		t he Deutscher Fachverlag
		 With more than 90 titles, The Deutscher Fachverlag is  
		 among the largest independent professional information  
		 providers in Germany and in Europe

Rely on the strength of our brand

About Us / Strong Brand

Source: publisher’s imprint
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the effeCt of sPoRtsWeAR InteRnAtIonAL
theRe Is A dIffeRenCe

“ThE EffEcT Of SPORTSWEAR INTERNATIONAL” SIGNIfIES fOR 
OuR READERS AND ADVERTISING cLIENTS:

›  That we communicate the right and important information

›  That we offer our advertising clients the target group and the 
portfolio that meet their requirements

›  That we help our readers and advertising clients to make their 
company even more successful

use the individual communication solutions of Sportswear International 
and put your advertising message on the global stage with us. Profit from 
a positive image transfer for your communication.

With a clear focus on denim and fashion trends, an integral product portfolio and 
a high editorial and visual standard we continuously increase the attractiveness 
and relevance for our readers. Thus we are the leading international special interest 
media brand for the denim and fashion community.

AbOuT uS / THE DIFFERENCE

SPORTSWEAR INTERNATIONAL, THE BEST CHOICE FOR PRINT, DIGITAL AND EvENTS
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SPORTSWEAR INTERNATIONAL  
TIME SCHEDULE AND TOPICS IN FOCUS 2012

Month Magazine Magazine App Local News Main Topics Publication Date Fairs Digital

January 
February

#1 
Italy

The national news issue for Pitti Uomo in Florence: 
Analyses and information about the Italian fashion  
market and the trends of the current buying season.

January 04, 2012
Pitti Uomo Florence,  
Bread & Butter / Premium / 
Mercedes Benz Fashion Week  / 
Bright / Capsule Berlin,  
Who’s Next Paris, ENK New York, 
Modefabriek Amsterdam,  
The Brandery Barcelona,  
Munich Fabric Start Munich,
Copenhagen Fashionweek /  
CPH Vision / Terminal 2 / Gallery / 
CIFF Copenhagen, 
Premium Order Düsseldorf, 
ENK WSA / Project / Magic / Capsule 
Las Vegas, 
Milano Unica Milan,  
Pure / Stitch London,  
Première Vision Paris,  
Premium Order Munich,  
CPM Collection Première Moscow
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#241 #241 THE WINTER ISSUE – start of the new season: 
All denim and fashion trends for autumn/winter 2012-13. January 05, 2012

#1 
Germany

The national news issue for the fairs in Berlin:  
Analyses and information about the German-speaking 
fashion market and the trends of the current buying 
season.

January 12, 2012

THE DENIM DAY BY  
SPORTSWEAR INTERNATIONAL

Jour Fixe of the international “Denim Community”  
- Discussions  and lectures about the subject  
of Denim and Fashion Trends.

January 17, 2012

March 
April #242 #242

THE DIFFERENT ISSUE  
special feature: Selling at the point of sale – different, 
but right.  
special trend guide: Footwear & Accessories a/w 12-13.

March 01, 2012

Micam Milan ,
Novo Mania Shanghai,
GDS Düsseldorf,
Fashion Week Los Angeles

May 
June

#243 #243
THE TREND ISSUE  
special feature: The role of bio and sustainability.  
special trend guide: Fabric trends for a/w 13-14.

May 16, 2012

Denim by Première Vision Paris, 
Pitti Uomo Florence

#2 
Italy

The national news issue for Pitti Uomo in Florence: 
Analyses and information about the Italian fashion  
market and the trends of the current buying season.

June 13, 2012

DATES AND TOPICS / OVERVIEW 2012

Contents are subject to change

FIRST HALF YEAR  2012
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Month Magazine Magazine App Local News Main Topics Publication Date Fairs Digital

July 
August

#244 #244
THE SUMMER ISSUE  
special feature: The season’s opener summer 2013. 
special trend guide: DENIM.

June 21, 2012
Who’s Next Paris, Bread & Butter / 
Premium / Bright / Mercedes Benz 
Fashion Week / Capsule Berlin,
Premium Order Düsseldorf, 
Modefabriek Amsterdam, 
Project / Capsule Men New York,
Copenhagen Fashionweek 
Copenhagen, Pure / Stitch London,  
Project /Magic / Capsule Las Vegas, 
Premium Order Munich,
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#2 
Germany

The national news issue for the fairs in Berlin: Analyses 
and information about the German-speaking fashion 
market and the trends of the current buying season.

June 26, 2012

THE SPORTSWEAR  
INTERNATIONAL SUMMIT

The Future of Fashion July 03, 2012

September 
October

#245 #245
THE BLUE ISSUE  
special feature: The big denim report. 
special trend guide: “bottom to top” – what shoe goes 
with what outfit.

August 30, 2012
CPM Collection Première Moscow,	
ENK WSA Las Vegas,
Milano Unica / Micam Milan,	
Première Vision Paris,	
GDS Düsseldorf,	
Capsule Women New York,
Munich Fabric Start Munich,
Fashion Week Los Angeles#246 #246

THE STORE ISSUE  
special feature: The best in store design, shop fitting 
and architecture.  
special trend guide: POINT OF SALE.

October 04, 2012

November 
December

#247 #247
THE DENIM ISSUE 
special feature: The role of fibers and fabrics nowadays. 
special trend guide: Trends fabrics season summer 2014.

November 08, 2012

Denim by Première Vision Paris #248 #248
THE BEST OF ISSUE  
special feature: The fashion year 2012: heads, figures, 
rankings and everything that affected business. 
special trend guide: Denim and fashion colors, cuts, styles.

December 06, 2012

THE E-FASHION SUMMIT BY 
SPORTSWEAR INTERNATIONAL

The E-Fashion Congress – 
online, social media & mobile commerce. Autumn 2012

Contents are subject to change

SECOND HALF YEAR  2012
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PRINT / MAGAZINE

Contents are subject to change

ISSUES SECTION MAIN TOPICS PUBLICATION DATE SPACE DUE

#243
THE TREND ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The fibers and fabrics report  

Colors, cuts and styles   

The role of bio and sustainability
Fabric trends for autumn/winter 2013-14
Denim by PV Paris, Pitti Uomo Florence

May 16, 2012 April 20, 2012

#244
THE SUMMER ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The season opener report summer 2013  

Looks, trends and styles 2013  

The denim and fashion hits! 
DENIM
Bread & Butter Berlin, Premium Berlin, Modefabriek Amsterdam,  
Copenhagen Fashionweek Copenhagen, Pure / Stitch London,  
Project / Magic Las Vegas

 June 21, 2012  May 24, 2012

› �The leading international special 
interest magazine for denim and 
fashion trends

› �Trend reports, industry news,  
background reports, brand and  
company profiles, information  
about newcomers, PoS reports and 
trendsetting photo shoots

› �International with offices in  
Frankfurt, Milan and New York 
as well as a worldwide network of  
correspondents

› �The top advertising medium that offers 
you the ideal environment to present  
you to the international denim and  
fashion community

SPORTSWEAR INTERNATIONAL  
The Magazine for Denim  
and Fashion Trends

10



ISSUES SECTION MAIN TOPICS PUBLICATION DATE SPACE DUE

#245
THE BLUE ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The big denim report 

Bestseller in denim, footwear and accessories  

How much digital is needed?
“bottom to top” – what shoe goes with what outfit
Première Vision Paris, Munic Fabric Start Munich, MICAM Milan, GDS Düsseldorf

August 30, 2012 August 01, 2012

#246
THE STORE ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide

The denim and fashion community
 
The store and retail report 

Current trends of denim and fashion   

The best in store design, shop fitting and architecture 
Point of Sale

October 04, 2012 September 06, 2012

#247
THE DENIM ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The textile innovation and function report
 
Colors and qualities   

The role of fibers and fabrics nowadays 
Trend check fabrics season summer 2014 
Denim by PV Paris

November 08, 2012 October 10, 2012

#248
THE BEST OF ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community
 
The who´s who report 2012
 
First peek on the new season   

The fashion year 2012: heads, figures, rankings
Denim and fashion – colors, cuts and styles 
Pitti Uomo Florence, Bread & Butter Berlin, Premium Berlin

December 06,2012 November 08, 2012

Contents are subject to change

10.1
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Print run: 
25.000 copies

Language: 
English/German

Trim size
250 x 315 mm

Covers	
Inside Front Cover	 e	 19.600
Inside Back Cover	 e	 18.800
Outside Back Cover	 e	 20.400

Opening Spread 
1. Double Page	 e	 34.400 

Covergate two sides
Gatefold Cover		 e	 35.900

Banderole
Eye-catching position - at a glance
Freely designable banderole around
the magazine		  e	 17.000
	plus production and processing

Advertorials
Price on request.
Limited number.
No right of withdrawal  
for advertorials. 
Advertorials are not discountable 
and do not accumulate discounts. 

Change of plates
Exchange advertising motif  
German/English issue 	
		  e  2.100

Premium positions
Additional charges for  
fixed positions:		  +15%
Limited availability.
No right of withdrawal for cover 
pages and fixed positions.

Formats and prices

All rates shown are exclusive 

of value added tax.  

All space orders are subject to  

the General Terms and Conditions  

of the publishing house.  

Contents are subject to change.

Frequency:  
eight times a year to the most 
important seasons

1/1 Single Page
Full bleed
 
250 x 315 mm 
 
+5 mm bleed 
extra on all sides
 
e   15.700

2/1 Double Page
Full bleed
 
500 x 315 mm 
 
+5 mm bleed 
extra on all sides
 
e   29.900

1/2 Single Page vertical
Full bleed
 
120 x 315 mm
 
+5 mm bleed 
extra on all sides
 
e   9.500

1/2 Single Page horizontal 
Full bleed
 
250 x 155 mm
 
+5 mm bleed 
extra on all sides
 
e   9.500

The source of orientation and inspiration

Distribution:
› �To subscribers worldwide
› �Qualified VIP addresses in 

Europe and the US
› �Further selected distribution 

points and points of sale  
(kiosk, station, airport, airlines)

› �Selected stores and 
showrooms in Europe

› �At the most important fashion 
fairs and events in Europe and 
the US

Further special advertising forms  
Page  14/15

Technical guidelines 
Page  25

Format:  
250 mm x 90 mm (closed)
550 mm x 90 mm (open)
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sPoRtsWeAR InteRnAtIonAL 
the LoCAL neWs foR denIm 
And fAshIon tRends

Contents are subject to change

ISSUES MAIN FOCUS MAIN TOPICS PUBLICATION DATE SPACE DUE

#1 Italy Pitti uomo
Florence

The national news issue for Pitti Uomo in Florence: Analyses and information about the Italian fashion 
market and the trends of the current buying season, including Footwear & Accessories. January 04, 2012 December 15, 2011

#1 Germany Berlin 
Fashion week

The national news issue for the fairs in Berlin: Analyses and information about the German-speaking 
fashion market and the trends of the current buying season, including Footwear & Accessories. January 12, 2012 December 22, 2011

#2 Italy Pitti uomo
Florence

The national news issue for Pitti Uomo in Florence: Analyses and information about the Italian fashion 
market and the trends of the current buying season, including Footwear & Accessories. June 13, 2012 May 26, 2012

#2 Germany Berlin 
Fashion week

The national news issue for the fairs in Berlin: Analyses and information about the German-speaking 
fashion market and the trends of the current buying season, including Footwear & Accessories. June 26, 2012 June 08, 2012

›  The national news issue for the
leading fairs in Berlin and Florence

›  Appearing two times a year as News
Germany in German and two times a
year as News Italy in Italian/English

›  Country-specific analyses and 
information around the branch and the 
trends of the current buying season

›  The basic medium for your product
message to the German- and Italian-
speaking fashion market

PRINT / LOCAL NEWS GERMANY & ITALY
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Print run: 
15.000 copies

Language: 
German/Italian/English

Distribution:
› �German-speaking/Italian-

speaking subscribers of 
Sportswear International

› �Qualified VIP-addresses in 
Germany, Austria/Switzerland 
and Italy

› �Distribution at fashion fairs in 
Berlin and Florence

› �Selected stores and showrooms 
in Germany and Italy

Trim size
260 x 340 mm

Covers	
Inside Front Cover	 e	 8.150
Inside Back Cover	 e	 7.500
Outside Back Cover	 e	 8.500

Opening Spread 
1. Double Page 	 e	 14.200 

Banderole
Eye-catching position – at a glance
Freely designable banderole
around the news	 e	 7.000
	plus production and processing

Advertorials
Price on request.
Limited number.
No right of withdrawal  
for advertorials. 
Advertorials are not discountable 
and do not accumulate discounts 

Premium positions
Additional charges for  
fixed positions: 		  +15%
Limited availability.
No right of withdrawal for cover 
pages and fixed positions.

Formats and prices

Frequency:  
two times a year to coincide with 
the Berlin Fashion Week
two times a year to coincide with 
Pitti Uomo in Florence

1/1 Single Page
Full bleed
 
260 x 340 mm 
 
+5 mm bleed 
extra on all sides
 
e   6.500

2/1 Double Page
Full bleed
 
520 x 340 mm 
 
+5 mm bleed 
extra on all sides
 
e   12.350

1/2 Page vertical 
Full bleed
 
130 x 340 mm
 
+5 mm bleed 
extra on all sides
 
e   3.900

1/2 Page horizontal 
Full bleed
 
260 x 170 mm
 
+5 mm bleed 
extra on all sides
 
e   3.900

The national completion of the international magazine

Further special advertising forms 
Page  14/15

Technical guidelines 
Page  25

Format:  
250 mm x 90 mm (closed)
550 mm x 90 mm (open)

NEW
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All rates shown are exclusive 

of value added tax.  

All space orders are subject to  

the General Terms and Conditions  

of the publishing house.  

Contents are subject to change.

NEW

NEW
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sPoRtsWeAR InteRnAtIonAL 
sPeCIAL AdveRtIsIng foRms PRInt

PRINT / SPECIAL ADvERTISING FORMS PRINT

beside classical advertisement formats we offer many possibilities for our 
print issues to present optimally your advertising message and to increase 
the communication effect.

SPEcIAL ADVERTISING fORmS 

›  offer an eye-catching advertising position

› increase the classic advertising campaign

›  show creativity in the advertising messages

›  can increase immensely the promotional effect

use these possibilities to place your advertising message in an 
eye-catching way. We would be glad to individualize a concept that 
is specially oriented to your communication target.
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mAGAZINE

›  Covergate
› Supplement 
› Insert
›  Glued insert / 

Samples
›  Banderole
›  Advertorials
› Bookmark

neW

LOcAL NEWS 

› Supplement 
› Insert
›  Glued insert /

Samples
›  Job advertisements
›  Banderole
›  Advertorials

neW

All space orders are subject to 

the General Terms and 

Conditions of the publishing 

house. Contents are subject to 

change.

Insert

Insert

Covergate
two-sided/four-sided

Glued insert BookmarkBanderole

All Prices 
and Forms 
on request.

Glued insert 

Banderole

Advertorial

AdvertorialJob advertisements

Supplement

Supplement
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DIGITAL / MAGAZINE APP

Contents are subject to change

ISSUES SECTION MAIN TOPICS PUBLICATION DATE SPACE DUE

#243
THE TREND ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The fibers and fabrics report  

Colors, cuts and styles   

The role of bio and sustainability
Fabric trends for autumn/winter 2013-14
Denim by PV Paris, Pitti Uomo Florence

May 16, 2012 April 20, 2012

#244
THE SUMMER ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The season opener report summer 2013  

Looks, trends and styles 2013  

The denim and fashion hits! 
DENIM
Bread & Butter Berlin, Premium Berlin, Modefabriek Amsterdam,  
Copenhagen Fashionweek Copenhagen, Pure / Stitch London,  
Project / Magic Las Vegas

 June 21, 2012  May 24, 2012

› �The digital application – intuitive, 
clear and interactive

› �Basing on each magazine with many 
additional contents – and thus creat-
ing a new, visual media event

› �Exclusive interviews, newest  
campaign videos, brilliant photos,  
people, parties, shops, brand  
profiles and exclusive hot spots

› �Use this innovative and trend- 
setting advertising medium for  
your communication

SPORTSWEAR INTERNATIONAL  
THE MAGAZINE APP FOR DENIM  
AND FASHION TRENDS

16



ISSUES SECTION MAIN TOPICS PUBLICATION DATE SPACE DUE

#245
THE BLUE ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The big denim report 

Bestseller in denim, footwear and accessories  

How much digital is needed?
“bottom to top” – what shoe goes with what outfit
Première Vision Paris, Munic Fabric Start Munich, MICAM Milan, GDS Düsseldorf

August 30, 2012 August 01, 2012

#246
THE STORE ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide

The denim and fashion community
 
The store and retail report 

Current trends of denim and fashion   

The best in store design, shop fitting and architecture
Point of Sale

October 04, 2012 September 06, 2012

#247
THE DENIM ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community 

The textile innovation and function report
 
Colors and qualities   

The role of fibers and fabrics nowadays 
Trend check fabrics season summer 2014 
Denim by PV Paris

November 08, 2012 October 10, 2012

#248
THE BEST OF ISSUE

facts  
samples, people, retail, brands, news

focus  
correspondents, talk show, report

fashion  
trends, quotes, shoots, styling, labels

special feature
special trend guide
tradeshow preview

The denim and fashion community
 
The who´s who report 2012
 
First peek on the new season   

The fashion year 2012: heads, figures, rankings
Denim and fashion – colors, cuts and styles 
Pitti Uomo Florence, Bread & Butter Berlin, Premium Berlin

December 06,2012 November 08, 2012

Contents are subject to change

16.1
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All rates shown are exclusive of 

value added tax. All space orders 

are subject to the General Terms 

and Conditions of the publishing 

house. Contents are subject to 

change.

NEW

Formats and Fixed Prices

Sponsoring packages
On request

In agreement with the client  
Sportswear International can bear the 
costs for a format adaptation of the print 
advertisements and animations (website 
link, video etc.) at a fixed price of € 250. 
The client should deliver open graphic 
files (e.g. InDesign).

Technical Guidelines 
Page  25

Digital advertorial 
with the sections 
company, collection 
and contact listed 
in a separate section 
brand profiles

Brand Profile
 
App only
e   2.000

Crossmedial 
extension  
from online
e   1.500

1/1 Single Page
 
App only
e   2.000

Crossmedial 
extension  
from print
e   1.500

Extensions of the advertisement 
with animation (e.g. video, audio 
files, text components, image  
galleries, linking to the website)
e   300

Portrait Format 
147 x 193 mm

Landscape Format 
197 x 144 mm

Positioning via 
splash screen 
(combined with 
an advertise-
ment which is 
linked to)

Banderole + 
1/1 Single Page
 
App only
e   2.500

Crossmedial 
extension  
from print
e   2.000

Portrait Format
147 x 70 mm

Landscape Format 
197 x 70 mm
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sPoRtsWeAR InteRnAtIonAL 
the WebsIte foR denIm 
And fAshIon tRends

›  The decision-makers from retail, industry 
and the international denim and fashion 
community online, 24 hours a day, 365 
days a year

›  Relevant background information and 
news about the fashion industry, insider 
information about important brands, 
videos, photo galleries and much more

›  Digital company profiles of important 
brands with information about their latest 
collections – photos and videos

›  Combined with the relevant social 
networks

›  Complete your brand campaign with 
advertising measures in the digital 
world of Sportswear International

Average users:

(Basis: January to September 2011)
Visits 268.254
Page Impressions 753.136

Source: Google Analytics

DIGITAL / WEBSITE
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THE DIGITAL PuLL COMMuNICATION TOOL OF THE DENIM AND FASHION COMMuNITY

ForMATe uND PreISe
YOUR 
CORPORATE PROFILE

Package  L
online advertorial
plus teaser banner on the welcome 
page of the section brand profi les
Run-time 6 months:  6.600 €
Run-time 12 months1: 11.000 €
1  Up to two updates possible

plus production costs: billing at cost

Package  XL
online advertorial
plus teaser banner on the welcome 
page of the section brand profi les, 
plus content banner* in our newsletter 
(once a month)
Run-time 6 months:  9.900 €
Run-time 12 months2: 16.500 €
*  Linking to your online advertorial 
2  up to four updates possible

plus production costs: Billing at cost

DISPLAY 
ADVERTISING

Video Ad:
up to 30 seconds

4 weeks: 5.250 €

1 week:  1.600 €

more than 30 
seconds

price on request

VIDEO 
ADVERTISING

Video Ad:
up to 30 seconds

4 weeks: 5.250 

1 week:  1.600 

more than 30 
seconds

price on request

ADVERTISING
Video Ad:
up to 30 seconds

4 weeks: 5.250 

1 week:  1.600 

more than 30 
seconds

price on request

Content Ad:
(300 x 250 Pixel)

4 weeks:   4.950 €

1 week:   1.500 €

in all fi elds

Content
Ad

Gallery Ad:
(after every fi fth picture 
an ad appears)

4 weeks:   4.950 €

1 week:   1.500 €

in all image galleries

Gallery
Ad

Layer Ad:
(according to prior 
agreement)

4 weeks: 5.250 €

1 week: 1.600 €

Welcome page

Layer
Ad

Super 
Skyscraper:
(300 x 600 Pixel)

4 weeks:   4.950 €

1 week:   1.500 €

in all fi elds

Content Ad:

Super 
Skyscraper:
(300 x 600 Pixel)

4 weeks:   4.950 

1 week:   1.500 

in all fi elds
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Super Banner:
(858 x 90 Pixel)

4 weeks:   5.250 €

1 week:   1.600 €

in all fi elds

Super BannerSuper BannerSuper Banner

Skyscraper:
(160 x 600 Pixel)

4 weeks:   4.300 €

1 week:   1.250 €

in all fi elds

Skyscraper:
(160 x 600 Pixel)

4 weeks:   4.300 

1 week:   1.250 

in all fi elds
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Fullsize Banner:
(468 x 60 Pixel)

4 weeks:   3.200 €

1 week:   1.000 €

in all fi elds
Fullsize BannerFullsize BannerFullsize Banner

Wallpaper:
(858 x 90 Pixel und

137 x 550 Pixel)

4  weeks:  6.300 €

1 week:  1.900 €

in all fi elds

Wallpaper:
(858 x 90 Pixel und

137 x 550 Pixel)

4  weeks:  6.300 

1 week:  1.900 

in all fi elds

WallpaperWallpaperWallpaper

Further advertising forms 
on request

neW

Technical guidelines 
Page 25
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sPoRtsWeAR InteRnAtIonAL 
the neWsLetteR foR 
denIm And fAshIon tRendsdenIm And fAshIon tRends

DIGITAL / NEWSLETTER
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›  The digital news of the denim and fashion
world directly delivered to the screens of
the decision-makers from retail, industry
and the international denim and fashion
community

›  The most important news and the
current market events concerning retail,
industry, brands, fairs, fashion centers
and people

›  With our newsletter you continuously
reach more than 22,000 fashion
enthusiasts worldwide

›  Your advertising message reaches your
target group precisely
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THE DIGITAL PuSH COMMuNICATION POOL IN THE DENIM AND FASHION COMMuNITY

A
b

O
u

T
 u

S
D

A
T

E
S

 A
N

D
 

S
u

b
jE

c
T

S
P

R
IN

T
D

IG
IT

A
L

E
V

E
N

T
S

c
O

N
T

A
c

T
S

P
E

c
If

I-
c

A
T

IO
N

S

NEWSLETTER 
ADVERTISING

Content Banner IContent Banner IContent Banner I

Content Banner IIContent Banner IIContent Banner II

Content Banner IIIContent Banner IIIContent Banner III

Sk
ys

cr
ap

er

Content Banner I:
(468 x 60 Pixel)

1.000 €

per  newsletter

Content Banner II:
(468 x 60 Pixel)

900 €

per  newsletter

Content Banner III:
(468 x 60 Pixel)

800 €

per  newsletter

All rates shown are exclusive 

of value added tax. All space 

orders are subject to the 

General Terms and Conditions 

of the publishing house. 

Contents are subject to 

change.

Super Banner:
(858 x 90 Pixel)

1.600 €

per  newsletter 

Skyscraper:
(160 x 600 Pixel)

1.250 €

per  newsletter

Newsletter 
Advertorial:
The exclusive newsletter 
with your individual 
message and realization 
reaches more than 
22,000 subscribers in 
the denim and fashion 
community. 

5.000 €

plus production costs
Limited availability
two per month at 
maximum

Further advertising 
forms on request

neW

neW

neW

Technical guidelines
Page 25

Super Banner
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SPORTSWEAR INTERNATIONAL  
The Summits for  
Denim and Fashion Trends

› �Congresses, conferences and workshops 
around denim and fashion trends with 
current topics, competent speakers and 
international participants

› �New impulses and fresh inspirations

› �The ideal platforms for being networked 
worldwide with the Denim and Fashion 
Community of Sportswear International

› �In cooperation with the Conference 
Group Frankfurt/Main

EVENTS / SUMMITS
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THE MEETING POINT OF THE DENIM AND FASHION COMMuNITY

2nd ThE DENIm DAy by 
SPORTSWEAR INTERNATIONAL
17.01.2012 IN BERLIN 

The annual Jour Fixe of the international 
“Denim Community” on the day before 
Bread and butter in January.

›  Discussions and lectures about the topic 
denim and fashion trends

›  Status quo, analyses, outlooks, trends 
and much more

3rd SPORTSWEAR INTERNATIONAL 
E-fAShION SummIT
AUTUMN  2012 IN FRANKFURT / MAIN

The congress in autumn concerning the 
topic e-fashion, social media & mobile 
commerce.

›  Lectures on current trends and 
developments

›  Combination of examples from theory 
and practice

1st SPORTSWEAR INTERNATIONAL 
ThINk TANk 
SPRING  2012

The “Think Tank” of the 
Denim and Fashion Community.

›  Workshops, networking sessions with 
creative heads and lateral thinkers

›  Inspiration and new impulses for 
the exceptional 

neW

 
E-Fashion
Summit

Information concerning dates 
and sponsoring available on request. 

Subject to changes
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dIsCounts, CommIssIons, 
PAyment teRms, WIthdRAWAL

PRINT

Discount 2012 – Magazine
from 2 Pages  5% 
from 4 Pages  10% 
from 8 Pages  20%
from 12 Pages 30%

Discount 2012 – Local News
from 2 Pages  5% 
from 4 Pages  10% 
from 8 Pages  20%

Agency commission 
15%

Terms of payment
3% discount for payment in advance, 
2% discount for payment within 14 days of 
date of invoice, Payment net within 30 days 
of date of invoice

Cancellation policy
For all regular ads withdrawal is possible 
until closing date. Agreements concluded 
for the full year must be honored to their 
full extent, a cancellation is not possible for 
cover pages and confirmed page positions.

All rates shown are exclusive of 

value added tax. All space 

orders are subject to the 

General Terms and Conditions 

of the publishing house. 

Contents are subject to change.

SPEcIfIcATIONS AND GENERAL TERmS AND cONDITIONS 

DIGITAL 
(Website/Newsletter)

Discount 2012 
up to  5.000 €  5,0% 
from   5.001 €  7,5% 
from 10.001 €  12,5% 
from 15.001 €  20,0%



25

Trim size
250 x 315 mm

Printing and binding
sheetfed offset with adhesive 
binding

Colors
Basis colors of European chart 
(KCMY), Fifth color on request

Printing material
We prefer digital data (…) plus 
adequate reference proof according 
to the guidelines of Deutscher 
Fachverlag GmbH. Please ask for the 
separate data sheet for data transfer

Trim Size
260 x 340 mm

Printing and binding
Commercial web offset (Heat Set)
saddleback stitching

Colors
Basis colors of European chart 
(KCMY), Fifth color on request

Printing material
We prefer digital data (…) plus 
adequate reference proof according 
to the guidelines of Deutscher 
Fachverlag GmbH. Please ask for the 
separate data sheet for data transfer

File Format
Gif or Flash data files,  
maximum file size 30 KB
video ad: fiv file

Frequency
Wallpaper, Super Banner,  
Fullsize Banner, Skyscraper and 
Super Skyscraper appear with 
three rotations at maximum

Data delivery
7 working days before publication 
by e-mail to:
services@sportswearnet.com

Advertisement
The 1/1 advertisement as 
an extension of print can be 
transferred in portrait format, 
for landscape format another 
image section can be chosen. 
A technical adaptation of a 2/1 
advertisement from print to app 
formats is basically possible 
by the client or Sportswear 
International.

Brand Profile
For the extension of the brand 
profile the basic layout and the 
data (pictures, texts, videos) of 
sportswearnet.com are adopted. 
The brand profile is illustrated in 
the app as a 1/1 page that can 
be scrolled down.

Delivery of data
Delivery as PDF in portrait  
and landscape format  
(150 or 300 dpi) to  
services@sportswearnet.com

Technical Guidelines – Print Technical Guidelines – DIGITAL

Magazine LOCAL NEWS WEBSITE/NEWSLETTER MAGAZINE APP
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General Terms and Conditions

Specifications and General Terms and Conditions 

1. “Advertising order”, in the sense of the following General Terms and Conditions, refers to 
the agreement to publish one or more than one advertisement of an advertiser or other space 
buyer in a printed publication for purposes of circulation.
2. In the event of doubt, advertisements are to be requisitioned for publication within one year 
after the conclusion of the contract. If the right to requisition individual advertisements is 
granted under the terms of a transaction, then the order must be carried out within a period of 
one year from the publication of the first advertisement, insofar as the first advertisement is 
requisitioned and published within the time period designated in Clause 1.
3. The prices of the advertisements are consequent on the Publisher’s Advertising Rate Card in 
effect at the time the contract is concluded. If the advertisement rate should change after the 
conclusion of the contract, the Publisher is entitled to charge the price in effect according to 
the price list valid at the time of publication; this does not apply to business transactions with 
non-traders, insofar as no more than 4 months have elapsed between the conclusion of the 
contract and the time of publication. 
Advertising agencies and advertising agents are prohibited from passing on the agent’s fees 
granted by the Publisher wholly or in part to their clients.
4. If an order should not be carried out owing to circumstances for which the Publisher 
is not responsible, then the Advertiser must reimburse the Publisher for the differ
ence between the discount granted and that corresponding to the actual sales, regard
less of any further legal obligations. No claims on the part of the Advertiser shall ensue 
if, owing to force majeure (e.g., war, mobilization, labour dispute or other unforeseeable 
events), the publication of the magazine should be diminished or delayed, or should cease  
altogether.
5. In the calculation of quantities ordered, millimetres of text lines shall be converted into  
millimetres of advertisement corresponding to the price.
6. Orders for advertisements and advertising supplements which are placed with the declared 
intention of being published only in specific issues, in specific editions or in specific places in 
the publication, must be submitted to the Publisher early enough that the Advertiser can be 
informed before the closing date if the order cannot be executed in this manner. Rubricated 
advertisements shall be printed in the respective column, and do not require an express  
agreement to this effect.
7. Text advertisements are advertisements having at least two sides bordering on text and not 
on other advertisements.
The Publisher is entitled to mark with the word “Advertisement” those advertisements whose 
editorial design is such that they are not readily recognizable as advertisements.

8. The Publisher reserves the right to refuse advertising orders - including individual  
requisitions under the terms of a transaction - and advertising supplement orders on 
the basis of their technical form or their origin, in accordance with uniform, objectively  
justified principles; the same applies if the contents violate laws or official regulations, or if the 
publication is unacceptable to the Publisher. This also applies to orders placed with agencies, 
receiving offices or representatives.
Advertising supplement orders are not binding for the Publisher until a sample of the adver
tising supplement has been submitted and approved. Advertising supplements which in form 
or appearance give the reader the impression that they are an integral part of the newspaper 
or magazine, or which contain outside advertising, shall not be accepted.The Advertiser will be 
informed immediaphoney if an order is refused.
9. The Advertiser is responsible for the punctual delivery of the advertising copy and reliable 
printing data or the advertising supplements. The Publisher guarantees the quality of printing 
customary for the assigned publication within the limits set by the printing data.
10. If the print of the advertisement is complephoney or partially illegible or false or is  
incomplephoney printed, the Advertiser may claim a correct substitute advertisement, or a 
price reduction to the extent that the purpose of the advertisement has been impaired. If the 
Publisher should exceed a reasonable period of time set for the publication of the substitute 
advertisement or if it should once again be incorrect, then the Advertiser has the right to a price 
reduction or a cancellation of the order.
Indemnity claims from positive breach of obligation, negligence in contracting and tort are 
excluded – especially in the case of orders placed by phoneephone; indemnity claims from 
impossibility of performance and default are restricted to the replacement of the foreseeable 
loss and, in the amount, to the remuneration to be paid for the advertisement or advertising 
supplement in question. This does not apply to premeditation and gross negligence on the 
part of the Publisher, its legal representatives and its vicarious agents. A liability of the  
Publisher for damages owing to the lack of warranted qualities remains unaffected.
Furthermore, the Publisher is not liable for gross negligence of vicarious agents in commercial 
business transactions; in the remaining cases, the liability towards merchants for gross negli
gence is restricted in its extent to the foreseeable damage up to the amount of the remunera
tion for the advertisement in question.
Complaints must be put forward within 4 weeks of receiving the invoice and receipt – unless 
the defects are not obvious.
11. Proofs shall be delivered only when expressly requested. The Advertiser shall bear the 
responsibility for the correctness of the returned proofs. The Publisher shall take into account 
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all error corrections of which it shall be informed within the period set at the time of forwarding 
the proofs.
12. If no specific size is stipulated, the actual print size customary for the type of advertisement 
will be used as a basis for invoicing.
13. In the event that the Advertiser does not make an advance payment, the invoice will be 
sent immediaphoney, if possible, however, 14 days after the publication of the advertisement.
The invoice is to be paid within the period evident from the price list, beginning from the time of 
receipt of the invoice, unless, in individual cases, another method of payment has been agreed 
upon or an advance payment has been made. Any discounts for advance payment shall be 
granted in accordance with the price list.
14. In the event of default, the Publisher shall charge, with the reservation of further rights, 
interest for default in the amount of 5 % above the respective basic Bank Rate of the  
German Bundesbank. In the event of default, the Publisher may postpone the further  
execution of the current order until payment and request advance payment for the remaining 
advertisements.
If there is reasonable doubt regarding the Advertiser’s ability to pay, the Publisher is entitled, 
even during the term of the transaction, to make the publication of further advertisements 
dependent upon advance payment of the amount charged and settlement of unpaid bills, 
regardless of previously agreed terms of payment.
15. Upon request, the Publisher shall deliver a specimen of the advertisement with 
the invoice. Depending on the type and size of the advertisement, the specimens shall 
be delivered as clippings, entire pages or entire issues. If a specimen can no longer be  
procured, a legally binding certification from the Publisher regarding the publication and distri
bution of the advertisement shall serve as a substitute.
16. The Advertiser shall bear the costs for the production of ordered printing data and  
drawings, and for considerable changes in previously determined versions, which the 
Advertiser may request or be responsible for.
17. In the case of a transaction involving several advertisements, a claim to a reduction in price 
may result from a reduction in the circulation if the total average circulation in the insertion 
year beginning with the first advertisement is less than the average amount stated in the price 
list or otherwise, or – if no circulation amount is stated – is less than the average circulation 
of issues sold (for trade journals, this can also be the average number actually distributed) in 
the previous calendar year. A reduction in circulation shall grant the right to a price reduction 
only if it amounts to

20 % for a circulation of up to  50.000
15 % for a circulation of up to 100.000
10 % for a circulation of up to 500.000
5 % for a circulation of more than 500.000.
Claims to price reductions are excluded, however, if the Publisher has informed the  
Advertiser in due time of the drop in circulation and has offered the Advertiser the choice of 
withdrawing from the contract.
18. In the case of keyed advertisements, the Publisher shall take as much care in handling 
and punctually passing on the replies as would a responsible businessman. Registered and 
express letters will only be forwarded by ordinary post.
The replies to keyed advertisements shall be kept for 4 weeks. Replies which are not collected 
within this period shall be destroyed. The Publisher shall return valuable documents without 
being obligated to do so.
The publisher can be garanted the right in a specific contract to open incoming offers as a rep
resentative on behalf of, and in declared interests, of the customer. Letters which exceed the 
permissible DIN A4 size, as well as goods, books, catalogues and packages, will be excluded 
from onward transmission and will not be accepted. 
Any acceptance or onward transmission can, however, be agreed by way of exception if the 
customer bears the charges/costs incurred as a result.
19. Printing data shall be returned to the Advertiser only if expressly requested. The obligation 
to save them shall end three months after the order has expired.
20. Discount credit notes and supplementary discount charges shall principally not take place 
until the end of the insertion year.
21. Placement confirmations are only conditionally valid and may be changed for technical 
reasons. In such cases, the Publisher may not be made liable.
22. The place of fulfilment is the principal place of business of the Publisher.
The place of jurisdiction for legal proceedings involving business transactions with merchants, 
bodies corporate or special assets is the principal place of business of the Publisher. Insofar 
as claims of the Publisher are not put forward by collection procedure, the place of jurisdiction 
for non-traders shall be determined according to their place of residence.
It shall be agreed that the place of jurisdiction shall be the principal place of business of the 
Publisher if the place of residence or customary place of abode of the Advertiser, including non-
traders, is unknown at the time that the legal proceedings are instituted or if the Advertiser’s 
place of residence or customary place of abode should be moved outside the purview of the 
law after closing the contract.
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PUBLISHING HOUSE
Deutscher Fachverlag GmbH
Sportswear International
Mainzer Landstraße 251
60326 Frankfurt/Main

PUBLISHING DIRECTOR
Peter Gerich
gerich@sportswearnet.com
Tel	 +49 (0) 69 7595 2661
Fax	+49 (0) 69 7595 2660

SALES DIRECTOR
Dirk Lehmann
lehmann@sportswearnet.com
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MARKETING DIRECTOR 
Urs Göppert
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Sabine Kühnl
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Tel	 +49 (0) 69 7595 2671
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Mainzer Landstraße 251
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MAILAND
Piazza Pio XI, 1
20123 Mailand  
Italien

NEW YORK
Christopher Blomquist
611 Broadway, Room 809
New York, NY 10012  
USA

CONTACT ADDRESSES

CONTACT 

sportswearnet.com

Frankfurt/Main
Mainzer Landstraße 251
60326 Frankfurt/Main
Deutschland
Tel 	 +49 (0) 69 7595 2662
Fax	+49 (0) 69 7595 2660 
info@sportswearnet.com

Mailand
Piazza Pio XI, 1  
20123  Mailand  
Italien
Tel	 +39 02 80620 504  
Fax	+39 02 80620 333

New York
Christopher Blomquist
611 Broadway, Room 809
New York, NY 10012  
USA 
Tel	 +1 212 727 7337
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SALES DIRECTOR
Dirk Lehmann
lehmann@sportswearnet.com
Tel	 +49 (0) 69 7595 2664
Mobile	 +49 (0) 160 9015 5915
Fax	 +49 (0) 69 7595 2660

NORTHERN EUROPE
Ibo Ücel
uecel@sportswearnet.com
Tel	 +49 (0) 69 7595 2666
Mobile	 +49 (0) 160 9621 4772
Fax	 +49 (0) 69 7595 2660

SOUTHERN EUROPE
Laura Pianazza
pianazza@sportswearnet.com
Tel	 +39 02 80620 504
Mobile	 +39 346 653 1426
Fax	 +39 02 80620 333

USA 
Dirk Lehmann  
lehmann@sportswearnet.com
Tel 	 +49 (0) 69 7595 2664
Mobile 	+49 (0) 160 9015 5915
Fax 	 +49 (0) 69 7595 2660

AUSTRALIA 
Timo Kugler
kugler@sportswearnet.com
Tel 	 +61 (0) 2 8096 2196
Mobile 	+61 (0) 417 756 900 

ALL OTHER COUNTRIES
Dirk Lehmann
lehmann@sportswearnet.com
Tel	 +49 (0) 69 7595 2664
Mobile	 +49 (0) 160 9015 5915
Fax	 +49 (0) 69 7595 2660

SALES SERVICE
Yvonne Kublin
kublin@sportswearnet.com
Tel	 +49 (0) 69 7595 2662
Fax	 +49 (0) 69 7595 2660

YOUR SALES  
CONTACTS
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